Unit-11
World Wide Web:

WWW stands for World Wide Web. A technical definition of the World Wide Web is —
All the resources and users on the Internet that are using the Hypertext Transfer Protocol
(HTTP).

A broader definition comes from the organization that Web inventor Tim Berners-Lee
helped found, the World Wide Web Consortium (W3C): The World Wide Web is the universe
of network-accessible information, an embodiment of human knowledge.

In simple terms, The World Wide Web is a way of exchanging information between
computers on the Internet, tying them together into a vast collection of interactive multimedia
resources.

Internet:

The Internet is essentially a global network of computing resources. You can think of the
Internet as a physical collection of routers and circuits as a set of shared resources.

Some common definitions given in the past include —

e A network of networks based on the TCP/IP communications protocol.
e A community of people who use and develop those networks.

Internet-Based Services

Some of the basic services available to Internet users are —

e« Email — A fast, easy, and inexpensive way to communicate with other Internet users
around the world.

e Telnet — Allows a user to log into a remote computer as though it were a local system.

e FTP— Allows a user to transfer virtually every kind of file that can be stored on a
computer from one Internet-connected computer to another.

o UseNet news— A distributed bulletin board that offers a combination news and
discussion service on thousands of topics.

o World Wide Web (WWW) — A hypertext interface to Internet information resources.

ISP:
Internet Service Providers (ISP)

Internet Service Provider (ISP) is a company offering access to internet. They offer various
services:

« Internet Access



o Domain name registration
o Dial-up access
e Leased line access

ISP Types

ISPs can broadly be classified into six categories as shown in the following diagram:

Access providers

They provide access to internet through telephone lines, cable wi-fi or fiber optics.
Mailbox Provider

Such providers offer mailbox hosting services.

Hosting ISPs

Hosting ISPs offers e-mail, and other web hosting services such as virtual machines, clouds etc.

Virtual ISPs
Such ISPs offer internet access via other ISP services.
Free ISPs

Free ISPs do not charge for internet services.
Connection Types

There exist several ways to connect to the internet. Following are these connection types
available:
1. Dial-up Connection

2. ISDN



3. DSL
4. Cable TV Internet connections
5. Satellite Internet connections

6. Wireless Internet Connections

Traditional Marketing:

Communication is unidirectional. Means, a business communicates about its products or
services with a group of people.

Medium of communication is generally phone calls, letters, and Emails.
Campaigning takes more time for designing, preparing, and launching.

It is carried out for a specific audience throughout from generating campaign ideas up to selling
a product or a service.

It is conventional way of marketing; best for reaching local audience.
It is difficult to measure the effectiveness of a campaign.
Marketing changes the perspective of a person.

There are two approaches of marketing —

« Traditional marketing
e Online marketing

Online marketing is advertising and marketing the products or services of a business over
Internet.

Online marketing relies upon websites or emails to reach to the users and it is combined with e-
commerce to facilitate the business transactions. In online marketing, you can promote the
products and services via websites, blogs, email, social media, forums, and mobile Apps.

Online marketing is also termed as Internet marketing, Web marketing, or simply, OLM.
Difference between Traditional and Online Marketing
The goal of traditional marketing and online marketing are same — To attract and drive visitors
of advertise to buy the product thereby increasing the business profit. Let us see the difference
between two approaches now

Traditional Marketing Online Marketing

It is difficult to measure. You cannot know how It is measurable. You can know the number of
many people read your advertise and how many people who viewed the online advertise, and



took favorable action upon viewing it. the number of ones who purchased the

product.
It is not cost-effective. It is more cost-effective.
It is not so good for brand building. It is fast and efficient for brand building.

In some way, it interrupts regular activities of users It is not interrupting. The user can attend
such as television advertises interrupt the program  online advertises as per his/her convenience
you are watching, billboards divert focus of the and preferences.

driver, etc.

It may leave users’ queries unanswered as printing It can provide maximum information about
or narrating complete information about the the product or service, offers, and
product or service may not be always feasible. transactions.

Online marketing is widely practiced strategy of advertising or promoting sales and name of the
business. Wise use of the online marketing strategies can take the business to unprecedented
levels of success.

E-Commerce Advertising :

1. Programmatic Advertising

Touted as the future of Ad buying, this trend is gaining some serious
momentum. Programmatic Advertising helps to automate the decision-making process for
buying advertisements.

Programmatic advertising aims to eliminate human errors that plague Ads, therefore making the
whole Ad buying process efficient. It achieves the former by targeting specific audiences and
demographics.

By reducing the workforce required in the process, it also reduces operational costs. According
to eMarketer, Programmatic Advertising is expected to make 25% of the total revenue in the
digital advertising Industry.

There have been problems implementing it on mobile devices due to its heavy dependency on
tracking cookies.

Once it overcomes that hurdle, major E-Commerce companies are bound to follow automating
Ad buying process on a large scale.


https://onlinesales.ai/ecommerce/
https://onlinesales.ai/ecommerce/

As mentioned below Advertising Trends are short to intermediate, to long term. This definitely
being the latter.

2. Beacon Advertising
you would have to be living under a rock, if you have not heard about beacons. But, just
in case if you haven’t, we are here to guide you through the process.

Beacons are small wireless devices that transmit continuous radio signal which is detectable by
smartphones. Beacons use Bluetooth connections to broadcast messages. They work on the
principle of targeted advertising. Let’s give you an example of how Beacon Advertising works-
Suppose you are walking by your favorite gaming store and they are having a sale on PS4
gaming titles. There is a beacon placed beside the PS4 titles rack that alerts you about the sale
when you walk by.

It also sends promotional offers directly to your smartphone. This way the user gets more
engaged with the product and walks out satisfied.
Apple has already launched their iBeacon technology that is integrated within their latest
products and it’s being used widely in the US by retail chains.

For shops that have a physical as well as an online presence, beacons are proven to boost
the website traffic and strengthen the customer relationship with the vendor.

Google has also released their own beacon protocol ‘Eddystone’ to compete with iBeacon, now
it’s up to the businesses to use either one of them depending on the demography of their users.

3. Social Media Advertising

Social networking has become an integral part of our everyday life. We’ve embraced
social networking platforms such as Facebook, Twitter, Instagram and Snapchat, to name a few,
with open arms.

A recent study concluded that an average user spend around 106 minutes socializing over
the internet. Studies have also shown that we spend 28% of our time over the internet on social
networking sites.

Digital Advertising companies have been quick to notice this trend and many E-
Commerce platforms have adopted social media as the medium to advertise their content.

Facebook ads are cheaper and have a higher click-through rates than normal web ads.

Snapchat, the newest entry in the world of social networking is also slowly being discovered by
marketers as a potential platform for advertisement.
Fashion retailer H&M used Snapchat to promote their online presence and gained over 943
Snapchat followers, while engaging over 3.8 million users throughout the length of their
campaign. In the 1st week of May, Target and Lancome became the first company to rollout e-
commerce ads on Snapchat.

With eMarketer predicting that social media ad spending will reach $35.98 billion in
2017 and will make up 16% of all global digital ad expenditure, one cannot neglect how
important social media advertisements are for the online businesses to thrive.
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4. VR Advertising

Virtual reality is finally gaining momentum. With an overall positive feedback from
masses and numerous VR headsets lined-up for launch, Virtual Reality is upon us sooner than we
expected.

Oculus Rift has already hit the stores in March this year. Samsung is already shipping out
Gear VR headsets with their flagship devices. And with Google Cardboard providing a cheaper
alternative to a VR headset, VR Ads seem like the perfect platform for the e-commerce
companies to showcase their products. VR advertising allows companies to make the advertising
process more immersive and interactive.

Virtual Reality Ads could also provide a solution to Ad blockers. Being an Adtech
company, we at OnlineSales.ai know how annoying ad blockers can be for the business.
Adopting VR Ads can result in a reduced usage of Ad blockers, after all who doesn’t enjoy a
little virtual experience?

VirtualSKY, a VR advertising company has already taken the first step towards
revolutionizing the Ads.

They have developed a platform that allows advertisers to deliver immersive 360 degree
advertisements to the consumers using VR headsets as well as smartphones.

They have realized the potential of VR Ads and are practically ahead of the curve.
5. Buy Buttons

Pinterest, Facebook, Twitter, Instagram and Youtube all have one thing in common, can
you guess what that is? They have all adopted the use of Buy Buttons.

Though they are still in their testing phase, buy buttons have shown immense promise and are
being considered an emerging trend in the E-Commerce sector.

On the other hand, Buy buttons have been laid back when it comes to its marketing. It’s
being slowly rolled out without generating much buzz in the press.

Buy buttons were invented with the sole purpose of accelerating the buying process while surfing
over the internet, with a touch of a button.

Pinterest’s implementation of buy buttons has been successful, but it lacks when it comes
to the availability of the products. That way, most buyable pins are out of stock.

In spite of the slow adoption rate, with mobile advertising picking up pace every year, buy
buttons are in the run to change the e-commerce sector.

Maybe this is the year, when we see buy buttons being adopted and used on a large scale.
We’ll just have to wait and watch!

6. Mobile Advertising

According to eMarketer, the number of smartphone users worldwide will exceed 2 billion
by the end of 2016. With the e-commerce companies heavily relying on mobile users, and with a
consumer base that is growing by the minute, we doubt Mobile Advertising will be outdated any
time soon.

Mobile Advertisements aren’t new they have been a part of the digital marketing industry
since the inception of smartphones.

With Google releasing the ‘Mobilegeddon’, algorithm that forces the google search engine to
boost the page rankings of mobile friendly websites, it’s a dead giveaway that Mobile will
continue to dominate the market.

Mobile drives 50.3% of traffic on E-Commerce websites in India
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This stresses on the fact, that mobile advertising will continue to be a Advertising trend in
the Industry.

7. Video Advertising

We can all agree on the fact that VVideo Ads on YouTube are annoying for a user. Now,
what if we told you the statistics say otherwise?
Let me give you 3 facts that show video ads have been positively accepted by the internet users
unknowingly.

Video Ads have been successful in engaging the users, whether we like them or not!
Especially after the launch of TruView ad format by Google.
This digital video ad spending is expected to double-up in the next 4 years. We are expecting an
outburst of video ads over the internet.
8. Native Advertising

Let me take you through a common scenario, to start off with this one —
You are going through your Facebook feed and you come across a video that is playing
automatically, thanks to the video auto play feature.

Now you don’t remember following that particular page, so you start wondering how did
that post stumble into your Facebook feed, only to later realize that it was a sponsored
advertisement.

That is what makes native advertising so effective. It blends in perfectly with the user
interface of an application making it difficult to distinguish between a post and advertisement.
Native Ads are also a clever way to trick the ad blockers.

That’s the reason more and more e-commerce companies have started to adopt native
advertisement. People view native ads 53% more than banner ads, because it presents to them a
unified view unlike traditional ads.

Native advertisements are widely accepted by the users and have been successful in
achieving higher click impressions. Native Ads could possibly go on to be the most successful
form of advertising. It’s time you started incorporating them into your ads, if you haven’t
already!

E-Branding:

E-commerce branding, like all branding, is influencing the perception of your brand and its
services, in the eyes of the customer. Effective e-commerce branding will make marketing
easier, retain more customers, drive up loyalty, and create better potential value for steady, long-
term success.

Here are four steps to building a successful brand.

Define how you want to be perceived.
Organize your business based on this promise.
Communicate your promise.

Be consistent.

The Three Types of Branding

A corporation or company brand.
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A product brand.
A personal brand.
Online branding gives you brand loyalty which is one of the most important consumer

aspects of any business. When people can see your brand and know what you can do, they will
remain loyal to your brand and pick you over others in the market.

Five Different Types of Branding Strategies

Company Name Branding. Well-known brands leverage the popularity of their own company
names to improve brand recognition. ...

Individual Branding. ...
Attitude Branding. ...

Brand Extension Branding. ...
Private-Label Branding.



